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AlIM Industry Watch

Cost to Participate
$8,000*—Gold Sponsorship

* Leads from Industry Watch report
downloads including full contact
details for 2 months.

* PDF format of the report for your
own company’s use with unlimited
distribution rights.

* Company logo, 300 word profile
paragraph, contact information with
URL in the Industry Watch report.

» Company logo and URL link on the
Market Research Web page.

* Company name, URL link, and 50-
word company description in the
associated press release

$4,000%—sSilver Sponsorship

* PDF format of the report for your
own company’s use with unlimited
distribution rights.

» Company logo, 100 word profile
paragraph, contact information with
URL in the Industry Watch report.

» Company logo and URL link on the
Market Research Web page.

* Company name and URL link in the
associated press release.

*AlIM Trade Member pricing
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Market Trends and Best Practices

Your Benefits

Your sponsorship of an AlIM Industry Watch will add a competitive edge to your sales process
while reassuring customers of your industry position. You benefit in these tangible ways:

M Lead Generation — The Industry Watch report will be heavily publicized for free
download to the over 65,000+ members of the AlIM worldwide community via the AlIM Web
site and multiple AlIM media outlets. As a Sponsor, you
will receive full contact details for all downloads for
the first 2 months of publishing. Recent AlIM market
research reports have typically produced in excess of
800 qualified leads.

B Unlimited Distribution Rights —The
Industry Watch report is professionally formatted for
your use as a marketing tool. All sponsors receive a
PDF format of the report for their company’s use with
unlimited distribution rights.

Siate of the ECM Industry 2009

M Visibility with the Media — Each Industry
Watch report is announced in an AlIM press release
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sent to over 2,000 key media contacts and delivered S
over the wires for national and international T sl

distribution. As a Gold sponsor, your company name,

URL link, and 50-word company description will be
included in the release. Each release is posted on the
AlIM Web site in our special Press Release section and in the AlIM Press Center.

M Broad Distribution and Positioning — Industry Watch reports are featured in the
Market Research section of the AlIM Web site. This is the most-searched area of our online
content with over 2,000 unique visitors per month. Your support of the research will be
highlighted on the report download Web page, with a direct link to your company Web site. In
addition, a special feature column in AllM’s flagship publication, Infonomics® Magazine, will
announce key findings of the report. The report’s availability is pushed out to over 44,000
subscribers of AIM’s Infonomics® Weekly eNewsletter and promoted on the home page of the
AlIM Web site.

Contact your AIIM marketing representative
to secure your sponsorship.

Limited Opportunities Available!
AlIM Sales: Tel: 301.587.8202 / 800.477.2446 Email: sales@aiim.org



IE aiim Visibility - Leads - Positioning

Find, Control, and Optimize
Your Information

our Market Leadership

AlIM Industry Watch reports reflect current adoption levels, priority business
drivers, key architectural issues and future investment intentions of the over 65,000+
worldwide AlIM community of ECM professional end users. Reports are intended to
be easily digestible, and to bring management attention to the risks, issues and
business benefits of all areas of enterprise content management.

Topics to be Covered:

Content Analytics - search and research across structured, unstructured and rich
media (Feb 2010)

We explore user interest and adoption in this new area of sophisticated search and reporting across
structured, unstructured and rich media content.What new areas of application are opening up, how good are
the results and what are the issues?

ECM - how are user-strategies changing to meet the demands of a hew decade?
(Apr 2010)

Is the goal of a single enterprise-wide ECM system giving way to a more pragmatic solution of integrated
repositories, portal access and manage-in-place? How best can SharePoint work with existing ECM suites?
How do email and Enterprise 2.0 fit in - and what about Cloud, Open Source and the emerging new
standards?

SharePoint and ECM - pitfalls and best practices for this dynamic new workplace
(Jul 2010)

In this report, we look more closely at the impact SharePoint is having, both for existing ECM-suite users and
for those choosing SharePoint to be their first ECM system. Features and functions are changing fast, so
planning and policy-setting are vital. We measure the experiences of early users and their views of the future.

E-Discovery and ERM - how is records management performing in the new
spotlight (Oct 2010)

When a dispute about past events arises, the first port of call is the archive to see our record of what
happened, and how strongly we can pursue or defend an action.With records split across paper stores, file
shares, DM/RM systems, CRM, email and the web, how well does this process work, and what are the potential
returns on further investment to improve it?

Capture and Business Process - drivers and experiences of content-driven
processes (Dec 2010)

Within the overall decision process for enterprise-wide content and records management, we shouldn’t lose
sight of the dramatic gains to be made from a process-specific investment in scanning, capture and process
workflow. In this survey, we confirm and update previous findings on drivers, issues and ROI, and look at the
benefits to be gained from a coordinated application of distributed processing and standardized BPM across
multiple processes and business departments.
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